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Marketing

Forecasting
Personalization
Campaign Management
Marketing Encyclopedia

Sales eStrategy

Forecasting,

Opportunity Management,
Configuration,

Generation

Services

Forecasting,
Customer Care
Spare Management
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Sales &
Marketing

* Orders

» Sales forecasts
* Return requests
* Price changes

Manufacturing &
Production

* Materials
* Production schedules
* Shipment dates
* Production capacity
* Purchases
Copyright ©2014 Pearson Education

¢ Cash on hand

¢ Accounts receivable
e Customer credit

* Revenue

Human
Resources

e Hours worked
e Labor cost
e Job skills
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* MRP
O ##+E K% (Materials Requirements Planning)
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* MRPII

O )& %R+ %] (Manufacturing Resources Planning)
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% ERP — Enterprise Resource Planning
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* ERP
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* ERP
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% QOracle EBS

Develop

Contracts Market

Projects Sell

HR Customers, Order

Suppliers;
Finance Productsye.. Plan

Maintain Procure

Service

Fulfill
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WG R GRALIR

O Oracle %tk 2 (GL-General Ledger)
Oracle p4+tk& #2 (AP - Payable)
Oracle B & % ¥ (AR - Receivable)
Oracle B & % = & ¥ (FA —Fixed Assets)

Oracle L& % ¥ (CE - Cash Management)

Oracle g B &+ (PA-Project Accounting)

O O O O O 0O

Oracle M 445> #7 (OFA - Oracle-Financial-Analyzer)
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AN R ALk

Oracle & %A% ¥ (INV - Inventory)

Oracle k¥ & ¥ (PUR - Purchase Management)
Oracle 45 = %% 3 (OE-Order Management)
Oracle 452 & % % ¥ (SM—Sales & Marketing)

Oracle 44 #Mz%& 2 (SC)

Oracle & E IR 4% 32 (SR)

O O O O O O 0O

Oracle 451& 2 #7 (OSA - Oracle Sales Analyzer)
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Oracle #| & &% 32 (BOM)

Oracle #+ %)% 3 (MPS/MRP)

Oracle 8¢ /7 +t %] & 3 (CAP)

Oracle £ ja) £ = & (WIP —Working in Process)
Oracle s A% ¥ (CST-Cost Management)
Oracle #f B #]# (PJM - Project Management )

Oracle & =% ¥ (QM -Quality Management)
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Oracle % &% ¥ (EM)

Oracle A %3 (HR)
Oracle # 2% ¥ (PAYROLL)
Oracle &2 %% ¥ (SYSTEM ADMIN)

Oracle 71 % (ALT)

Oracle % 4 4% 4 471/ % L% 48 & 4. (OLAP/BIS)
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SCM - Supply Chain Management
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Capacity, inventory level, delivery schedule, payment terms
Contract ‘ pacihy Y Y P

Supplier \
Vi
Contract

Supplier ‘

Orders, return requests, repair and service requests, payments

! }

Downstream

WWWW‘
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B 45 BE

- T 694k 458 X (build-to-stock)
o FHAMPE R4 AR K
o KT FE Kag i kAT X

- X TF3ahegst & 4542 X |(demand-driven)
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BT AEF 69 Fe AT HF) a9 B aEAR X

- AT R TENGE ARG R AN TRAELE A — 85, &7 KA
);)Té? é(] ’ 7{: 9,-? ;}’\X‘/ﬂ‘] iji é(] ’ Push-Based Model

ol e ] o]

Supply to Production based Inventory based Stock based Purchase what
forecast on forecasts on forecasts on forecasts is on shelves

Pull-Based Model

Supply to Produce to Automatically Automatically Customer
order order replenish replenish stock orders

warehouse
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¥ SCM 5lInternet

O Before the Internet, supply chain coordination was hampered by

the difficulties of making information flow smoothly among
disparate internal supply chain systems for purchasing, materials

management, manufacturing, and distribution.

O It was also difficult to share information with external supply chain

= partners because the systems of suppliers, distributors, or logistics

providers were based on incompatible technology platforms and
standards. Enterprise and supply chain management systems
enhanced with Internet technology supply some of this integration
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CRM

—- & P x % & ¥ Customer relationship management
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Responses by Channel for January 2013
Promotional Campaign

O M LN K

Direct Mail
Telephone
Web
E-mail

Cell Phone Text
Message
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Sales

Account

<RMﬁ#F%i%i%%%~
s
i;}% e} /\7]:)?‘% /\E\’ @ m—

B P RSFa T G RAR, & J—
Lead

R % A*ﬁﬁ%Fﬁm,@W
S/I:adneargement
Planning

|

Field
Sales

SEIEE
Analytics

<

i

i

Customer Data

—

Marketing

Campaign
Management
|

Channel Promotions
Management

Events
Management

Market
Planning

Marketing
Operations

Marketing
Analytics
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Service

Service
Delivery

Customer Satisfaction
Management

Returns
Management

Service
Planning

Call Center
& Help Desk

Service
Analytics
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Yes Yes
coubst:;?ner Score » » Provide special
information customer offers and service

No l No
Route to
best agent
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S5 B CRMA] R & P 45 3%
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Channels

» Call center
e Web site

* Wireless

* Field sales
¢ Direct mail
e E-mail

» Retail store
* Partner

Other sources

* Legacy systems

* Demographic data

* Third-party data

* Marketing campaign
data

Customer data

Customer data
warehouse
or
analytic platform

* OLAP ,
* Data mining
e Other data
analysis tools

Copyright ©2014 Pearson Education

)

* Profitable customers
* Market segments

e Customer profiles

e Churn rates
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MES
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